is here to establish a new restaurant in
the Uptown area of Minneapolis. With that,
we want to bring a new and refreshing

experience to those of the area.

The overall design is to create the a
professional, unique and simple feeling, as
well as a sense of harmonic convergence,
where two seemingly opposite elements

come together seemlessly.

The brand created and shown throughout
this book will help customers to build an
association with the restaurant. This
association will create loyalty and trust in
the customers.
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The restaurant market is well established without too
many risks. The idea of using hot stones is unique and

only offered in very few locations around the world.

The area of Uptown Minneapolis is a market that will
fit our intended consumers very well. It contains many
businesses that employ our intended consumer, as
well as a location that has many entertainment venues
and other restaurants that also have a unique aspect.
The combination of these elements will allow for

to thrive and prosper.

The goal of this project is to give life
to a new restaurant and make it a

popular dining destination in Uptown,

Minneapolis. must appeal right away

to its intended consumer and build a
brand personality in the minds of those
consumers that conveys message

and keeps customers coming.

offers a unique culinary experience

that is interactive, simple, and memorable.

AN

Many competitors in the area do
provide similar menu items. There
are also some that have a similar
intended consumer. Here is a list of

those key competitors:

Sushi Tango

The Independent
Filio's

Chino Latino

Bar Abilene

The brand will be a
combination of nature and industry,
mostly achieved through the use of
stone and metal. The designs will
also be very minimalist allowing for
space to flow throughout both the

design and the physical area.

Because this is a new company
there are very few mandatory and
preconceived elements that must
pbe worked around. This allows for

more creative freedom.



Eras
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Eras Light
ABCDEFGHUKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

Eras Book
ABCDEFGHUKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz

Eras Demi
ABCDEFGHIUKLMNOPQRSTUVWWXYZ

abcdefghijkimnopqrstuvwxyz

Eras was chosen because of the simple and geometric
appearance of the sans serif font. Eras has the elegance
that many serifed fonts have, but holds true to the
element of simplicity that is. Eras Book was chosen
to be used for all of the body font. Eras Demi and Eras

Light is to be used to emphasis certain words.

IACC/C//ZJ/.//kno//quAVVX/Z

Cone Handwrite is an original font that was chosen
pbecause of the personal handwritten quality that it has
and the contrast that it would create with Eras. Cone
Handwrite is used for headers, and any text that is used

in correlation with the logo.

RoK Rust /p%
PANTONE® 1535

Rok Green
PANTONE® 5753

&

&)

Rok Brown
PANTONE® Black 5

The color scheme is one of bold and
high contrast colors. This helps for

to stand out and attract attention.

has five colors that make up the color
system as well as five tints of black. All of
the colors are to be used at full opacity
and full tint. Rust and Red are
the primary colors because many people
associate them with heat and food.

Blue and Green are the secondary
colors used for accents. Brown will
be used for many backgrounds and the

text when a white background is needed.
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hot stone restaurant

ROIK

sobo ssauboud-u|
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The name for the restaurant went
through more of a process than many
other elements in the project. This is
because of the importance the name
holds, as well as the fact that a clear

personality had not been defined yet.

First, many general ideas were thrown
around, and while some were worthy
canidates, translating words like
‘stone” and “rock” into other languages

appeared to have much more potential.

The process then went through different
languages until Roka was reached, and
then after analyzing the letters and other
possibilities, it was shortened to the

current name,

The accent mark was added to the “0” in
the logo, but not in general typing. This
IS not done to the name in general
tying because that accent mark does not

exist over the “0” in any language.

General Ideas Honed Ideas
Elements Piedra

Hot Stone Eatery Roccia

Stones Throw Neldgls

Heisse Stein Nele=
Prometheus Roka
Steaming Stone ROK

The logo went through many
changes till it became what is at the
top. The process of working on the logo
wasnt in a process from one to another,
but much more in a web breaking away
from one idea, and sometimes merging
pback together with another idea. It was
this process that allowed the logo to

pbecome what it is.

The logo Is to conveys the
essence of the company - simple,
unique, professional, and a harmonic
convergence. It should also give the

viewer an idea of what the restaurant is.

With these ideas, the final logo chosen.
This logo gives the viewer an idea of
what the restaurant is without knowing
through the fire element which creates
the negative space in the “0". The accent
mark over the “0” was added to help
with pronunciation, and is also where
the “c” from “rock” was moved and

rotated to.

Final Logo
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[Naly

hot stone restaurant
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V| www.rok.com

Front Final Business Card Back

Put Business Card Here

In-Progress Business Cards

b

5054’5—\655 Cd’fc/

4’.-«:/ /roccSS

The processes of the business card was
much different than that of the logo

or name. All of the elements for the
business card were there, it was just a
matter of arranging them in a way that
would work with the personality, as

well as be effective.

The shape of the card stayed generally
the same through the whole process.
Attempts were made to stretch the
card different directions, but the square
type format was found to be the

most effective, as well as the most eye

pleasing.

One element that can only be seen on
the actual business card is the embossing
of the flame in the center of our logo.
This allows for the flame to be seen

on the back of the business card also.
The idea of using a die cut instead of
embossing was considered, but because
of the intricate nature of our logo,

embossing was the best decision.

The business card uses the two

fonts on the back to provide contact
information to the viewer. Few people in
the company will have business cards, so

they can be more extravagant.

The platter is another piece that was

designed because the dining experience
as a whole is something that needs to
also be designed. Each customer would
get their food on a table platter and be
able to cook their own food. This once

again follows our simple design

d
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There are three parts to the menu:
The tri-fold menu
Build Your Own card

Drink & Dessert menu

These all follow the same simple design
as the rest of material. There are
also very few item choices making

it simple for the customer to make a

decision.
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Chris Mielke ‘ .

2905 Hennepin Ave S

Minneapolis, MN 55408

Ms. Amanda Paulson / /

495 Lake Ave Lot Sfome resftavrant
Minneapolis, MN 55408

Dear Ms. Paulson,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Nulla ullamcorper dapibus neque.
Phasellus a quam. Maecenas massa mauris, congue id, tristique nec, interdum quis, ligula. Sed
ornare pellentesque nisl. Pellentesque felis mauris, ultricies nec, mattis ac, mattis ac, libero. Fusce
malesuada eros at ante. Nulla sit amet velit. Suspendisse quis ligula vel eros imperdiet ultrices.

Donec porttitor cursus erat.

Cras sapien est, molestie ut, lobortis nec, volutpat in, pede. Aliquam erat volutpat. Duis interdum,
quam eget vehicula interdum, nulla tortor malesuada erat, vitae aliquam dolor sapien quis sapi
Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos hymenaeos.

Praesent volutpat orci sed lorem. Integer est dolor, venenatis a, hendrerit ac, semper vel, erat.
Morbi fermentum molestie odio. Proin sit amet pede eget purus facilisis lobortis. Aenean pellen-
tesque scelerisque urna. Morbi sed eros. Ut leo. Cras sit amet lacus. Cras metus ligula, tincidunt ut,
interdum id, eleifend sit amet, libero. Lorem ipsum dolor sit amet, consectetuer adipiscing elit
Mauris cursus ligula eu est. Mauris lacus. Donec ac lorem.

Thank you for your time and consideration

Sincer

Chris Mielke

2905 hennepin ave s . mpls, mn 55408 | 612.822.9222 | rok@rok.com
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Creating the pbrand identity was a
process of design, redesign and tweaking.
The whole design process was initiated
and strongly influenced by the background
market research that was conducted for an
appropriate location as well as identifying

our intended consumetr.

A strong and cohesive brand identity
was created based on the identified
personality; professional, simple, unique,

and a harmonic convergence

The solution that you see here is the best
solution for the company. It will attract
customers and keep them coming back.
It was a great expierence working on this

project.

“There will always be rocks in the
road ahead of us. They will be
stumbling blocks or stepping stones;

it all depends on how we use them.”



